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With a worldwide presence, KPMG continues to build on our member firms' successes thanks to our clear vision, maintained values, and our people.
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Passion. Purpose. Perspective.

> Read more

Featured content

A Great Workplace >
International Annual Review by
2015
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Ethics and Compliance Phil Mickelson and Stacy Lewis. Ethics & Compliance Hotline >
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markets we serve compels us to align our culture of integrity with cur values, Transparency Reports >
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